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Introduction
Sugar-sweetened beverages (SSBs) are the primary
source of added sugars in the diets of children and
adolescents, which increases their risk of numerous
negative health outcomes such as excess weight gain,
hypertension, type 2 diabetes and dental caries. In
2013-2014, 31% of California youth between the ages
of 2 and 11 drank at least one SSB per day, with fastfood restaurants playing a significant role in youth’s
consumption.
In 2019, California implemented the first state-wide
Healthy Default Beverage (HDB) law (SB 1192)
requiring all restaurants that offer a bundled kid’s meal
to set the default beverage to either water or
unflavored milk. The price of water and unflavored milk
must also be included within the total price of the kid’s
meal. Upon request, consumers may still purchase
SSBs, such as sodas, flavored milks and fruit and
sport drinks, with their meal.
Due to the COVID-19 pandemic and dine-in
restrictions, many restaurants signed on with delivery
apps, contributing to the surge in demand for online
orders. The state's HDB law, however, does not
mention ordering through online or mobile platforms,
such as restaurant websites, GrubHub, DoorDash or
UberEats. Therefore, the potential for unhealthy SSBs
to be defaulted with bundled kids’ meals remains.

Methods
The study included quick-service restaurant (QSR) chains
offering bundled kids’ meals with a beverage within
CalFresh Healthy Living eligible census tracts (defined as
>=50% of residents with incomes <185% of the federal
poverty level). 13 QSR chains with the largest number of
restaurants were selected, including A&W, Burger King,
Carl’s Jr., Chipotle, Dairy Queen, Del Taco, Jack in the
Box, Jersey Mike’s Subs, Long John Silver’s, McDonald’s,
Port of Subs, Sonic and Wendy’s. A random sample of
restaurant sites from each chain proportional to the size of
the chain relative to the other chains to achieve an error of
+/-5.15% in the estimate of the primary binary outcome of
interest (consistency with HDB law).
The original restaurant sample included 346 restaurant
sites from 13 chains. However, as a result of restaurant
site closures (n=24), menu changes (n=31), or the
restaurant not having online ordering capabilities (n=37),
254 restaurants remained. Data collectors observed
menus for each restaurant site on up to four platforms
(Restaurant, GrubHub, DoorDash, UberEats), for a total of
1,016 observations were possible. Because not all
platforms offered a bundled kids’ meal, 383 observations
were excluded, leaving 633 observations from 254
restaurants in the final sample.

Results and Outcomes

The Nutrition Policy Institute’s Healthy Default
Beverage Study aims to determine whether ordering a
bundled kid's meal from online delivery platforms,
such as DoorDash, UberEats and GrubHub, as well as
online restaurant brand platforms are consistent with
California’s HDB law.
For the purpose of this presentation, consistency with
HDB law is defined as:
• Default beverage included in bundled kid’s
meal is either water or unflavored milk
• If a photo of a bundled kid's meal was shown,
beverage pictured was water/unflavored milk
• Ordering water or unflavored milk with a kid's
meal did not result in an upcharge

Our findings show that online orders from
restaurant brand platforms, UberEats, GrubHub
and DoorDash were overwhelmingly inconsistent
with California’s Healthy Default Beverage law
within CalFresh Healthy Living eligible census
tracts.
One of the most challenging aspects of this study
was applying language from SB 1192, the
California Healthy Default Beverage Law, which
focuses on restaurant menu boards and physical
kids’ menus, to the online ordering process. This is
because menu formatting on a website or app
allows consumers to see the list of all beverages
offered and navigate through multiple screens with
expanded options as well as add on “suggested for
you” items.
In the future, amending California’s Healthy Default
Beverage Law to include language applicable to
restaurant websites/apps as well as delivery
platforms would be beneficial in reaching the
policy’s overall goal of reducing SSB consumption
among California youth.

Data were collected by a team of six trained researchers
using a Qualtrics data collection tool. Researchers
reviewed menus and recorded all beverages offered with
kids’ meal, the order in which they were offered, whether
or not drinks had an upcharge and the amount of
upcharge. Screenshots of the main menu, kid’s menu and
list of beverages offered on the initial and subsequent
screens were taken and filed for reference.
To identify how many of the 633 observations from 254
restaurant sites align with HDB law through online ordering
platforms, a contingency table was generated in Stata by
filtering for several variables: whether the menu offered
water and/or unflavored milk on the first screen, whether
water and/or unflavored milk was shown with a kid's meal if
a photo was included, if a beverage was preselected it was
either water or unflavored milk and if there was an
upcharge for selecting either water or unflavored milk.

Objective

Conclusions & Next Steps

Out of 633 restaurant observations from 13 different
QSR chains, only 53 observations included a healthy
beverage (water and/or unflavored milk) with a kid's
meal by default at no additional cost when ordering
online through the restaurant brand platform,
UberEats, GrubHub or DoorDash.
Observations from online ordering platforms were
deemed inconsistent with California's Healthy Default
Beverage law due to at least one of the following
reasons: water and/or unflavored milk not listed on
kid's menu (n=25), water and/or unflavored milk were
offered with a kid’s meal but were not the default
options (n=143), an unhealthy beverage was pictured
with the kid's meal (n=107), selecting water resulted in
an upcharge (n=190) or selecting unflavored milk
resulted in an upcharge (n=76).
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